
Title: Building Your Author Brand: A Mini Course 
Course Overview: 
Module 1: Establishing Credibility and Authority

Lesson 1: Defining Your Expertise

• Understand your unique perspective or knowledge within your 
genre.

• Identify what sets you apart from other authors.
• Develop a clear understanding of your niche and target 

audience.

Lesson 2: Crafting Your Persona

• Define your author persona that reflects your expertise and 
resonates with your audience.

• Create a consistent brand image across all platforms, including 
website, social media, and book covers.

• Establish credibility through professional design, content 
quality, and engagement with your audience.

Module 2: Confidence in Promotion and Marketing

Lesson 1: Embracing Self-Promotion

• Overcome imposter syndrome and embrace your role as an 
author.

• Develop confidence in talking about your work and promoting it 
authentically.

• Learn strategies for effective self-promotion without feeling 
pushy or insincere.

Lesson 2: Leveraging Social Media and Online Platforms

• Understand the different social media platforms and how to 
use them to reach your target audience.



• Develop a content strategy that aligns with your brand and 
engages your followers.

• Utilise online communities, forums, and groups to expand your 
reach and connect with potential readers.

Module 3: Understanding Your Ideal Reader

Lesson 1: Creating Reader Personas

• Conduct market research to understand the demographics, 
interests, and preferences of your ideal readers.

• Develop detailed reader personas to guide your writing and 
marketing efforts.

• Tailor your messaging and content to resonate with your target 
audience.

Lesson 2: Building Relationships with Readers

• Engage with your audience through social media, email 
newsletters, and events.

• Solicit feedback from readers to improve your writing and 
marketing strategies.

• Foster a sense of community among your readers and create 
opportunities for interaction and dialogue.

Module 4: Securing Media Coverage and Reviews

Lesson 1: Pitching to Media Outlets

• Research relevant media outlets, blogs, and influencers in 
your genre.

• Craft compelling pitches that highlight your expertise and 
appeal to their audience.

• Follow up consistently and professionally to increase your 
chances of coverage.

Lesson 2: Cultivating Reviews and Interviews



• Develop relationships with book reviewers, bloggers, and 
podcasters.

• Offer review copies and interview opportunities to generate 
buzz and exposure for your book.

• Be proactive in seeking out opportunities for media coverage 
and interviews, both online and offline.

Module 5: Pitching Your Book to Literary Events and Agents

Lesson 1: Identifying Opportunities

• Research upcoming literary festivals, speaking events, and 
conferences.

• Determine which events align with your genre, audience, and 
goals.

• Prepare a compelling pitch that highlights the unique selling 
points of your book and author brand.

Lesson 2: Networking and Pitching Effectively

• Attend events and networking opportunities to connect with 
organisers, agents, and fellow authors.

• Practice your pitch and refine your presentation skills.
• Follow up with personalised messages and materials to 

maximise your chances of securing opportunities.
Conclusion:
By completing this mini course, you'll have the knowledge and skills 
to build a strong author brand, establish credibility and authority in 
your genre, confidently promote and market your book, understand 
your ideal reader, and secure media coverage, reviews, interviews, 
and opportunities at literary events. With dedication and 
persistence, you can successfully navigate the publishing industry 
and achieve your goals as an author.

——————————————



Module 1: Establishing Credibility and Authority

Lesson 1: Defining Your Expertise

Before diving into building your author brand, it's crucial to 
understand what makes you unique in your genre. Consider what 
life experiences, passions, or areas of expertise you bring to your 
writing. For example, if you're writing a series of historical fiction 
novels set in medieval Europe, perhaps you have a background in 
history or a deep fascination with that time period.

Example:

Imagine you're writing a mystery series featuring a detective with a 
background in forensic psychology. Your expertise might lie in 
psychology or criminology, allowing you to infuse your stories with 
authentic details and insights into the human mind.

Fun Exercise:

Create a mind map or list of your interests, hobbies, and areas of 
expertise. Then, brainstorm how these elements could enhance 
your writing and make you stand out as an author in your genre.

Lesson 2: Crafting Your Persona

Your author persona is the public image you present to your 
audience. It should reflect your values, personality, and the themes 
of your writing. Think about how you want readers to perceive you 
and how you can convey that image through your branding, from 
your author photo to your social media posts.

Example:

If you write cozy mysteries set in a small town, your author persona 
might be warm, approachable, and community-focused. Your 



branding could include photos of quaint bookshops or cozy reading 
nooks, reinforcing the cozy atmosphere of your books.

Fun Exercise:

Create a mood board or Pinterest board that captures the aesthetic 
and vibe you want to convey with your author brand. Include 
images, colours, and quotes that inspire you and reflect your writing 
style.



Module 2: Confidence in Promotion and Marketing

Lesson 1: Embracing Self-Promotion

Self-promotion can feel uncomfortable for many authors, but it's 
essential for building your brand and connecting with readers. Shift 
your mindset from self-promotion to sharing your passion and 
enthusiasm for your work. Remember that readers are eager to 
discover new authors and books that resonate with them.

Example:

Instead of simply saying, "Check out my book," share behind-the-
scenes glimpses into your writing process, insights into your 
characters, or fun facts about your research. Show readers why 
they should be excited to read your book and connect with you as 
an author.

Fun Exercise:

Write a social media post or blog post introducing yourself to your 
audience. Share what inspired you to become a writer, your 
favourite books or authors, and a sneak peek of your current work 
in progress.

Lesson 2: Leveraging Social Media and Online Platforms

Social media is a powerful tool for connecting with readers, building 
your author brand, and promoting your books. Each platform has its 
own strengths and demographics, so choose the ones that align 
with your target audience and goals. Remember to engage 
authentically with your followers and provide value through your 
content.



Example:

If you write young adult fantasy novels, platforms like Instagram and 
TikTok might be ideal for sharing visually engaging content, such as 
character mood boards, book aesthetics, or short storytelling 
videos.

Fun Exercise:

Experiment with creating different types of content for social media, 
such as polls, quizzes, or interactive stories. See which types of 
posts resonate most with your audience and reflect on why they 
might be effective in engaging readers.



Module 3: Understanding Your Ideal Reader

Lesson 1: Creating Reader Personas

Understanding your ideal reader is essential for tailoring your 
writing and marketing efforts to connect with your target audience. 
Start by identifying the demographics, interests, and reading 
preferences of your ideal readers. Consider factors such as age, 
gender, occupation, and favourite genres or authors.

Example:

If you write romance novels targeted at millennial women, your ideal 
reader persona might be a 25-35-year-old professional who enjoys 
contemporary romance with strong female protagonists and diverse 
love interests.

Fun Exercise:

Create a detailed profile of your ideal reader (who you are writing 
the story for), including their name, age, occupation, hobbies, and 
favourite books. Use this persona to guide your marketing 
strategies and content creation decisions.

Lesson 2: Building Relationships with Readers

Building genuine relationships with your readers is key to cultivating 
a loyal fan base and generating word-of-mouth buzz for your books. 
Engage with your audience through social media, author 
newsletters, book clubs, and live events. Show appreciation for their 
support and feedback, and invite them to be part of your writing 
journey.



Example:

Host a virtual book club discussion or Q&A session where readers 
can ask questions about your books, characters, and writing 
process. Offer exclusive insights or behind-the-scenes anecdotes to 
make readers feel connected and valued.

Fun Exercise:

Organise a themed giveaway or contest on social media, inviting 
readers to participate by sharing their favourite book 
recommendations or creative fan art inspired by your novels. This 
interactive activity encourages engagement and fosters a sense of 
community among your readers.



Module 4: Securing Media Coverage and Reviews

Lesson 1: Pitching to Media Outlets

Pitching your book to media outlets, bloggers, and influencers is a 
valuable way to generate buzz and reach new audiences. Craft 
personalised pitches that highlight what makes your book unique 
and why it would be of interest to their audience. Be concise, 
compelling, and respectful of their time.

Example:

Pitch your debut mystery novel to a crime fiction blog, emphasising 
its gripping plot, well-developed characters, and unexpected twists. 
Offer to provide review copies, author interviews, or guest blog 
posts to add value for their audience.

Fun Exercise:

Create a mock pitch email for your book, outlining its key selling 
points and why it would be a perfect fit for a specific media outlet or 
blog. Share your pitch with a fellow writer or friend for feedback, 
and revise it based on their suggestions. (Example templates 
included at end of document)

Lesson 2: Cultivating Reviews and Interviews

Reviews and interviews are powerful tools for building credibility, 
attracting readers, and increasing book sales. Reach out to book 
bloggers, podcasters, and journalists who cover your genre to 
request reviews or interview opportunities. Provide them with review 
copies, press kits, and talking points to make their job easier.



Example:

Pitch your science fiction novel to a popular book podcast, offering 
to discuss the inspiration behind your world-building, themes of 
technological ethics, and the process of writing diverse characters. 
Provide an engaging author bio and high-resolution book cover 
images for their website.

Fun Exercise:

Research book review blogs or podcasts in your genre and compile 
a list of potential outlets to reach out to. Create a personalised 
outreach plan, including email templates and follow-up strategies, to 
maximise your chances of securing reviews and interviews.



Module 5: Pitching Your Book to Literary Events and Agents

Lesson 1: Identifying Opportunities

Attending literary festivals, speaking events, and conferences is a 
great way to connect with readers, network with industry 
professionals, and showcase your work. Research upcoming 
events in your area or within your genre and identify opportunities to 
participate as a panelist, speaker, or exhibitor.

Example:

Submit a proposal to present a workshop on writing historical fiction 
at a historical fiction conference, highlighting your expertise as a 
historical researcher and author of multiple historical novels. Tailor 
your proposal to align with the theme and audience of the 
conference.

Fun Exercise:

Create a dream list of literary events and conferences you would 
love to participate in as a featured author or speaker. Research the 
submission guidelines and requirements for each event, and 
brainstorm ideas for workshop topics or panel discussions that 
showcase your expertise and appeal to attendees.

Lesson 2: Networking and Pitching Effectively

Content:

Networking with organisers, agents, and fellow authors is crucial for 
building connections and advancing your writing career. Attend 
networking events, book launches, and writer's conferences to meet 
industry professionals and pitch your book in person. Practice your 
pitch until it feels natural and compelling.



Example:

Introduce yourself to literary agents at a writer's conference cocktail 
hour, offering a brief elevator pitch of your book and highlighting 
your unique author brand and platform. Exchange business cards 
and follow up with a personalised email to express your interest in 
working together.

Fun Exercise:

Role-play a networking scenario with a friend or fellow writer, where 
one person acts as a literary agent or event organiser, and the other 
person pitches their book. Practice delivering your pitch confidently 
and responding to questions or feedback effectively. Swap roles 
and provide constructive feedback to each other.

Conclusion:
By completing this mini course, you'll have the knowledge and skills 
to build a strong author brand, establish credibility and authority in 
your genre, confidently promote and market your book, understand 
your ideal reader, and secure media coverage, reviews, interviews, 
and opportunities at literary events. With dedication and 
persistence, you can successfully navigate the publishing industry 
and achieve your goals as an author.

(A template letter for pitching your novel to media outlets)

Subject: [Book Title] - Compelling New [Genre] Novel for Review or 
Feature

Dear [Media Outlet/Blogger/Reviewer's Name],

I hope this message finds you well. My name is [Your Name], and 
I'm reaching out to introduce you to my recently published novel, 
"[Book Title]." As an avid follower of [Media Outlet/Blog Name]'s 



insightful coverage of [genre or related topics], I believe that my 
book would be of interest to your audience.

"[Book Title]" is a [genre] novel that [brief description of the plot, 
themes, and unique selling points]. With its engaging characters, 
[highlight any unique elements such as diverse representation, 
unique setting, or innovative storytelling techniques], I believe it 
offers a fresh perspective on [genre or relevant themes].

I'm particularly drawn to your platform because of your commitment 
to [mention specific interests, values, or topics covered by the 
media outlet or blog]. I believe that my book aligns well with your 
readership and would resonate with those who enjoy [similar books 
or authors you've covered in the past].

I would be honoured to provide you with a complimentary copy of 
"[Book Title]" for review consideration. Additionally, I'm available for 
interviews, guest posts, or any other features you may have in 
mind. I'm happy to provide additional information, author photos, or 
anything else you may need to facilitate coverage of my book.

Thank you for considering my pitch. I'm genuinely excited about the 
opportunity to share my work with your audience and would be 
grateful for the chance to collaborate with [Media Outlet/Blog 
Name]. Please let me know if there's anything else I can provide or 
if you have any questions.

Warm regards,

[Your Name]
[Your Contact Information]
[Author Website/Social Media Links]

(A template letter for pitching your book to bookshops)



Subject: Introduction: [Book Title] by [Author Name] - Exciting 
Opportunity for Your Bookshop

Dear [Bookshop Owner/Manager's Name],

I hope this email finds you well. I am writing to introduce you to my 
recently published book, "[Book Title]," and to express my interest in 
potentially stocking it at [Bookshop Name].

[Book Title] is a [genre or brief description] that [mention unique 
aspects of your book, such as themes, characters, or setting]. With 
its [highlight any unique selling points or reasons why readers 
would enjoy your book], I believe it would be a valuable addition to 
your bookshop's collection.

As a local author, I am passionate about supporting independent 
bookstores like [Bookshop Name] and fostering connections within 
the literary community. I believe that [Book Title] would resonate 
with your customers and contribute to the diverse range of titles 
available at your store.

I would be delighted to provide you with complimentary copies of 
[Book Title] for review and consideration. Additionally, I am available 
to participate in book signings, author events, or any other 
promotional activities that would help showcase my book at your 
bookshop.

Thank you for considering my book for inclusion in your inventory. I 
am excited about the possibility of partnering with [Bookshop Name] 
and am eager to discuss any further details or arrangements.

Warm regards,

[Your Name]
[Your Contact Information]
[Author Website/Social Media Links]
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